
How likely is it that your website will evolve over the next 
year to serve more as a source of structured data for 
platforms like search engines and AI tools, rather than just 
being a place for visitors to browse content?

68%

Completely likely

24%

Very likely

What are your biggest barriers to  
adapting an AEO strategy?

Budget constraints 45%

Lack of internal expertise 40%

Competing priorities 39%

Technical limitations 38%

Leadership buy-in 32%

Resistance to change/
organizational inertia

25%

Lack of vendor solutions 24%

Other 2%

None of the above 5%

Unclear ROI 38%

Do you believe that a strong AEO strategy 
is critical to engaging and retaining digital 
native customers?

Yes93%

No
7%

AEO Strategy

Base: 510 (99% of respondents) 

Note: Respondents could select multiple options.

53%
How likely are you to invest in 
tools or partners focused on  
AEO and future-ready web 
infrastructure in the next  
12 months?


53% = Completely likely (17%) + Very likely (36%)


Have you seen a decline in 
clicks/web traffic from search 
engines?


62% = Yes, we measure it and we can show the 
percentage decline (39%); Yes, I think so, but we don′t 
measure it (23%)


62%

Do you know the % of your current  
site traffic sourced by LLM’s?

Less than 1% 0.03

1-5% 0.23

6-10% 0.32

Unsure 0.36

More than 10% 0.06

Traffic Analysis

Base: 511 (99% of respondents)

How have you seen search 
impressions change in the 
past year?


Increased50%

Stayed the same
29%

Decreased
21%

In your opinion, what is the 
most important element 
of a content strategy to 
ensure future success?

Personalization51%

Thought leadership
29%

Videos
16%

Citations
4%

How confident are you that  
your content strategy is ready 
for the shift toward AI-driven  
or answer-based search?


58% = Extremely confident (19%) + Very confident (39%)


58%

Which do you 
believe will be the 
most important 
characteristics of 
the “website of the 
future”?


Which of the following does your marketing  
organization actively optimize today?

Google search 85%

Social search 73%

Generative AI 65%

Voice search 30%

None of the above 1%

Featured snippets/ 
knowledge panels

35%

Current Content Strategy

Base: 515 (>99% of respondents) 

Note: Respondents could select multiple options.

Adaptive, AI-generated 
experiences
1

Personalization Driven 
by first-party data
2

Conversational 
interfaces
3

How familiar are you with 
Answer Engine Optimization?


50% = Extremely familiar (19%) + Very familiar (31%)


50%

To what extent do you believe 
AEO will impact how your brand 
is discovered online in the next 
1-3 years?


69% = Very significant impact (27%) + significant 
impact (42%)


69%

How does AEO fit into your digital marketing  
or SEO strategy, if at all?

We are actively working on AEO 39%

We are planning to address AEO 23%

We have implemented AEO 20%

We have no current plans for AEO 18%

AEO Awareness & Strategy

Base: 516 (All respondents)

AEO Survey Results


