Acquia Lift
Acquia Lift tracks the behavior of anonymous and identified customers throughout
their buying journey—from first point of interaction as an anonymous visitor through
to becoming a repeat, loyal customer. Lift creates a unified customer profile for
each individual based on their cross-channel historical and real-time behavior. Using
these profiles, Lift adaptively segments customers in real-time—allowing marketers
to deliver personalized experiences across all touchpoints.
In delivering relevant content and offers customized to customers’ specific interests
and past behavior, Lift increases brand engagement and customer conversion. It
shortens sales cycles by engaging prospects with sales teams faster. Ultimately, Lift
helps to increase customer satisfaction, brand loyalty, and the lifetime value value of
the customer.

Essentials:

 Unified customer profile for anonymous
and identified customers

 Real-time adaptive segmentation
 Real-time testing and targeting
Benefits:

 Increase engagement
 Increase conversion
 Shorten the sales cycle
 Increase customer satisfaction,

Unified Customer Profile
One of marketing’s biggest challenges today is fragmentation of data across
marketing technologies and organizational structures. When data is fragmented,
the company as a whole becomes less effective at communicating. However, that
problem is solved when customer data is collected from all available sources and
stored in a central location that allows it to not only be viewed but also shared
within your organization.
Acquia Lift’s unified customer profile collects and centralizes situational (date/
time, device, location), behavioral (past visits, past engagement, top interests), and
profile (on site, social, CRM) data about visitors from not just your website but all
of your existing marketing technologies and channels—including email marketing
platforms, marketing automation tools, mobile apps, social platforms, call center
transactions, and third-party and offline data sources. The unified customer profile
is flexible and extensible in that it can be configured to track the specific attributes
and behaviors that are relevant to your business. Lift progressively builds upon this
rich profile in real-time with every customer action—click of a page, response to
a poll, comment on a blog, like of a post, etc. The unified customer profile breaks
down organizational data silos, improves reporting, and generates better insights to
be used in other marketing initiatives.
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ANONYMOUS & IDENTIFIED CUSTOMERS
Traditional approaches to customer data management only provide insight into known users, which only represents a
fraction of your users. These outdated systems weren’t built to manage today’s volume and variety of consumer data
and they lack the ability to connect advanced profile data to other systems for immediate use, thereby producing an
incomplete view of the customer.
Lift tracks the behavior of both anonymous and identified visitors to your site across sessions and devices. When a visitor
identifies himself by filling in a form to download content, creating a profile, signing up for an event, etc., the anonymous
profile is automatically merged with the known. Lift stitches together anonymous and identified user data to provide
your organization with the most complete real-time and historical picture of your customer that you can use to be more
impactful and relevant in the moment.

Real-Time Personalization
The world has changed and so have consumer expectations. They expect brands to deliver content and offers
customized to their specific interests and past behavior. They want websites to remember them, provide content that is
relevant to them, and deliver offers they can actually use. This level of intelligent, dynamic personalization requires more
than best-guess trial and error. It requires a scientific approach based on data and accompanied by analytics and tools
that automate the delivery of personalized, relevant content. To satisfy today’s always-on, always-on-the-go consumers,
personalization must adapt in real-time across all types of devices.
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ADAPTIVE SEGMENTATION
Data without insight is just data. Lift helps you turn insight into action by easily and quickly defining customer segments
based on the unified customer profiles. Learning from the site journey of every visitor, Lift’s rules-based segmentation
engine adapts to changing behavior on the fly. It reduces the risk of continuing to market to someone in the same way after
their needs have changed. This segmentation helps you better understand your customer to improve audience targeting.

TESTING & TARGETING
You have to serve customers no matter where they are on their buying journey. A loyal customer deserves a very different
experience than a first-time visitor evaluating your product. Lift’s decision engine shows relevant content to individual
segments based on rules that you set up. Alternatively, if you want to test experiences, Lift offers A/B/n or multivariate
testing and auto-personalization which automatically implements optimal results. This targeting can be done in real-time
from the initial millisecond a visitor interacts with your brand. It can also pivot based on real-time segmentation changes.
Lift is native to Drupal so it is embedded into your existing content workflow. There is no need for your team to adopt a
new tool or deploy a shadow CMS.
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As a result of more relevant content, anonymous visitors provide personally identifying information that moves them from an
unknown to a known customer. Once known, data from additional sources can be pulled into the unified customer profile.
As more interactions occur and behaviors trend, marketers are able to directly intersect relevant content with the customer
to form the most meaningful relationship between the brand and that distinct individual.
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